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The Journal of Applied Communications is a quarterly, refereed 
journal published by the Association for Communication 
Excellence in Agriculture, Natural Resources, and Life and 
Human Sciences (ACE).
The Journal of Applied Communications is:
•	 Focused	specifically	on	issues	and	topics	relevant	to	





























methodology, population, major results, and conclusions. 
Begin	the	manuscript	text	as	page	1.	Use	appropriate	subheads	










year in subsequent references as long as the study cannot be 
confused	with	other	studies	cited	in	the	article.
When	statistical	information	is	reported	in	an	article,	the	
author should contact the lead editor for special guidelines.
About JAC 
The	manuscripts	in	this	issue	of	JAC	were	
presented at the 2011 Association for 
Communication Excellence Conference 
in	Englewood,	Colorado.	This	is	the	first	
issue of JAC that features articles from 
our professional meeting. These papers 
all	went	through	an	additional	layer	
of	expedited	peer-review	before	being	
accepted for publication in the Journal.
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based on prior presentation.














benefit career performance of ACE members.
•	 Commentary	-	These	are	opinion	pieces.	They	speak	to	
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